
   
 

1 | Page 

 

CIRCULAR 

 

 

 



   
 

2 | Page 

 

SESSION ON MARKET RESEARCH AND LEAD GENERATION 

Date of Event 08-10-2025 

Name of Event Session on Market Research and Lead Generation 

Type of the Event Entrepreneurial Development 

Conducted by 
Department of Management In Collaboration with 
Marketing Club Sparx 

Coordinated by Dr. Subrato Kumar Dey 

No. of Participants 36 

 

OBJECTIVES: 

The objective of the session is to 

• Understand how to identify target audience and potential customers accurately 
• Understand how to provide valuable insights into market trends and competition 
• Understand how to increase sales opportunities through qualified leads. 
• Understand how to enhance marketing strategies with data driven decisions 
• Understand how to reduce business risk by understanding customer needs and 

demand 
DETAILS:  

With the aim of fostering entrepreneurial development and enhancing students’ 

understanding of modern business practices, the Department of Management (MBA) 

organized a Guest Lecture Session on “Market Research and Lead Generation.” 

The session was conducted by Mr. Nikhil Sharma, Co-Founder and CMO, Venturing 

Digitally, who shared his vast experience and practical insights on market analysis, 

customer segmentation, and lead generation strategies. 

Mr. Sharma emphasized the importance of data-driven decision-making in today’s 

competitive market and explained how market research helps entrepreneurs and 

marketers identify opportunities, understand customer behavior, and stay ahead of 

competitors. He encouraged the students to develop an analytical mindset and explore 

innovative approaches to business development. 

Through engaging examples and real-world case studies, the session helped students 

connect theoretical concepts with practical applications, enabling them to think like 

entrepreneurs and business strategists. 

TAKEAWAYS (OUTCOME): The students of MBA First Semester will understand the real 

market scenario and the various marketing strategies and the way to enhance the sales 

opportunities through qualified leads. In the uncertain market, how to take data driven 

decisions.  
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PHOTOS OF THE EVENT 

 

Fig.1. Industry Expert Nikhil Sharma addressing the students 

 

Fig. 2. Industry Expert Nikhil Sharma addressing the students 
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                  Fig. 3. Dr. Urvashi Thakur honoring Mr. Sharma with a token of Gratitude 
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LIST OF PARTICIPANTS 
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