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TITLE OF THE EVENT 

Date of Event 20-02-2025 

Name of the Event Spardha (Logo designing, Idea Pitching, Ad-Zap) 

Type of the Event 
Experiential Learning/ Participative Learning/ Problem 
Solving Methodologies  

Conducted by MBA, Department of Management 

Coordinated by Mr. Mukul Pandey 

No. of Participants 03 

 

OBJECTIVES: 

To provide a platform for students for demonstrating their creativity both in designing 

and conceptualizing complete Business Idea. To encourage innovation in them and enable 
them think critically. 

DETAILS: 

The Spardha: Logo Designing, Ad-Making & Idea Pitch Competition aimed to provide 

students with a platform to demonstrate their creative skills in the fields of logo 

designing, advertising, and idea pitching. The event sought to encourage innovation, 

critical thinking, and strategic creativity. Participants were tasked with coming up with 

compelling ideas and presenting them effectively, allowing them to hone their problem-

solving abilities. The competition aimed to foster an entrepreneurial mind set among 

students and provide them with practical exposure to the creative industry, helping them 
build skills valuable for their future careers. 

TAKEAWAYS (OUTCOME) 

• The event successfully attracted a wide range of participants, each bringing fresh, 
innovative ideas to the competition. 

• The logo designing segment showcased participants’ ability to visually represent 
brands, with the designs being both creative and professionally executed. 

• The advertising competition allowed participants to demonstrate their 
understanding of marketing strategies, creating advertisements that effectively 
conveyed the brand message. 

• The idea pitch competition helped participants sharpen their communication and 
presentation skills as they pitched their ideas to the judges, simulating a real-
world entrepreneurial environment. 

• The event encouraged participants to think creatively, pushing them to explore 
innovative solutions and out-of-the-box thinking. 
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• The judges commended the quality of the designs, ads, and pitches, highlighting 
the professionalism and creativity displayed by the participants. 

• The competition allowed students to showcase their talents in a supportive 
environment, receiving valuable feedback that they could incorporate into future 
projects. 

• Many participants gained practical experience in presenting their ideas and 
managing time efficiently under pressure, a key skill in any professional setting. 

• The event also fostered collaboration among students, with some teams working 
together to combine their individual skills to create more impactful presentations. 

• The competition stimulated entrepreneurial thinking, encouraging participants to 
consider the business side of creativity and understand how their ideas could be 
commercialized. 

• The event highlighted the importance of branding and marketing in the success of 
any product or service, providing students with real-world insights into these 
domains. 

• It allowed students to explore the intersection of creativity and business, helping 
them understand how these two fields come together in the professional world. 

• The event successfully engaged students and faculty alike, contributing to the 
overall success and impact of the Annual Management Fest CREST. 

• Overall, the Spardha competition helped participants develop their creative, 
presentation, and entrepreneurial skills, leaving them better prepared for future 
professional challenges. 
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PHOTOS OF THE EVENT 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



   

6 | P a g e  

 

  



   

7 | P a g e  

 

 

LIST OF PARTICIPANTS 
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JUDGEMENT SHEET 
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