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BRANDING QUIZ UNDER YUVA 4.0 

 

OBJECTIVE: 

The objective of the event was to provide a competitive yet engaging platform for students to 

showcase their awareness about brands, brand elements, and the strategic tools companies use 

for positioning in the market. It aimed at encouraging students to think critically and creatively, 

while also building their interest in branding, advertising, and business communication. 

DETAILS: 

The Branding Quiz, organized under YUVA 4.0, the flagship event of the School of Commerce 

& Management (UG) at ARKA JAIN University, was held on 28th March 2025 at the 

university campus in Jamshedpur. YUVA 4.0 is a unique initiative dedicated to promoting local 

talent and celebrating the tribal culture of Jharkhand, and the Branding Quiz was designed to 

test and enhance the students’ knowledge and understanding of branding elements in the world 

of business and marketing.  

The event was successfully conducted under the convenorship of Dr. Pompi Das Sengupta, 

Assistant Dean, SCOM (UG), and coordinated by Ms. Seema Das, Assistant Professor. A total 

of 19 enthusiastic student groups participated in the quiz. The competition was divided into 

three exciting rounds. The first round tested participants’ knowledge of brand logos, where 

they had to identify logos from a wide array of industries. The second round was based on 

brand taglines, challenging participants to match famous taglines to their respective brands. 

The final round saw a thrilling contest between the top-performing teams in a rapid-fire format 

that tested both their speed and accuracy. 

The event culminated with the team of Komal Kumari (B.COM Hons.) and Shyama Kumari 

(BBA) emerging as the Winners, showcasing remarkable branding insight and presence of 

mind. The Runner-up position was secured by Ritika Singh and Harshpreet Singh Bhatia, 

both from B.COM (Hons.), who also delivered an impressive performance throughout the 

quiz. 

TAKEAWAY (OUTCOMES): 

The outcome of the event was highly positive, as it not only promoted academic enrichment in 

the field of marketing and branding but also strengthened team spirit, critical thinking, and 

Date of Event 29.03.2025  

Name of the Event Branding Quiz 

Type of the Event Competitive Event 

Conducted by School of Commerce and Management 

No. Of Participants 38 
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quick decision-making among students. It fostered a spirit of healthy competition and 

contributed to the overarching goal of YUVA 4.0 — to encourage young minds and local 

talents while embedding cultural pride and educational excellence. 

POSTER OF THE EVENT 
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PHOTOS OF THE EVENT 

 

Fig 1: During Competition 

 

Fig 2: Group Photo 
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Fig 3: Winner & Runner-up of the Event  

 

Fig 4: Winner & Runner-up of the Event  
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LIST OF PARTICIPANTS 
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CERTIFICATES 
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