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Industry visit to Jamila Women’s Centre 

 

 

Date of Event 18.07.2024 

Name of the Event Industry Visit 

Type of the Event Experiential Learning/ Participative Learning/ Problem 

Solving Methodologies (2.3.1) 

Conducted by BA Fashion Design (H) 

No. of Participants 24 
 

INTRODUCTION: 

On 18.07.2024, a group of 17 participants from the Fashion Design department, visited the 

Jamila Women’s Centre, Mango. This centre by Mr. Asad E Khan and Mr. Saad Hashmi was 

built to provide free of cost life skill training to the underprivileged women and helping them 

me create a livelihood through it in the areas of stitching, computer skills, beautician course. 

OBJECTIVES: 

1. Social Responsibility: To expose fashion design students to social causes and encourage 

empathy towards underprivileged women. 

2. Community Engagement: To interact with and learn from the experiences of women 

benefiting from the centre. 

3. Skill Sharing: To share expertise in fashion design, stitching, and textiles with the centre's 

trainees. 

4. Inspiration and Motivation: To inspire and motivate students by witnessing the positive 

impact of Jamila Women's Centre. 

5. Collaborative Opportunities: To explore potential collaborations between the Fashion 

Design department and Jamila Women's Centre. 

6. Awareness and Education: To educate students about: 

    - Challenges faced by underprivileged women 

    - Importance of skill-based training 

    - Empowerment through self-sufficiency 

7. Research and Documentation: To gather information and document best practices for 

potential research projects or case studies. 

8. Empathy-Driven Design: To encourage students to design solutions considering social and 

environmental contexts. 
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9. Personal Growth: To foster personal growth, cultural sensitivity, and social awareness 

among participants. 

 

ABOUT THE EVENT: 

The Department of Fashion Design organized an enlightening industry visit for its students to 

Jamila Women's Centre, a free training centre for underprivileged women, located in Mango, 

Jamshedpur. DBMS Kadma students also joined the visit. 

 

Exploring the Centre 

During the visit, students discovered the centre's comprehensive training facilities: 

- Ground Floor: Stitching Training Unit 

    - Samples of trainees' work on display 

    - 5-10 sewing machines installed 

    - Ladies under training in hand stitching and machine stitching 

 

- First Floor: Computer Training and Beautician Training Centre 

    - Equipped computer lab 

    - Beautician training facilities 

 

- Second Floor: Anokha Dhaga, In-house Brand 

    - Powered by Tata Power 

    - Showcasing handmade lifestyle products: 

        - Fabric bags 

        - Kurtis 

        - Diary covers 

        - File folders 

 

About Jamila Women's Centre 

Jamila Women's Centre is an initiative of Alig Educational Trust, which operates schools and 

learning centres. The centre provides free training to empower underprivileged women. 
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Special Thanks 

The Department of Fashion Design extends gratitude to Ms. Neha Bhasin, HR Manager, for 

facilitating the visit and Department of Training and Placement for coordinating from the 

University’s end. 

 

Inspiring Creativity 

The visit also showcased beautiful wall art created by the trainee women and Jamila team, 

reflecting their creativity and skills. 

 

 

TAKEAWAY (OUTCOME): 

This industry visit exposed students to: 

- Social entrepreneurship 

- Sustainable fashion practices 

- Empowerment through skill development 

- Community engagement 

 

The experience aims to inspire students to create positive impacts through their 

design practices. 
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Poster of the Event 
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Glimpses of the Event                                           

Debriefing of the Jamila Women’s Centre setup 

 

Stitching Training unit visit 
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Conference Hall 

 

Outside the Centre with the trainers and designer 
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Stitching Training Unit and trainees 

 

Merchandize Display – Brand Anokha Dhaga powered by Tata Power 
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Management Team and Faculty members 

 

At ALIG Office 
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Students Interacting 
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With the wall mural 

 

Students Work   
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List of Participants 
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Feedback 
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Press Release 
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