
 

 

 

 

 



 

 

 

 

Report on  Identification and distinction of changing factors of demand 

including income, demography, and substitutable and complementary 

goods and services 

Held on – 06.12.2022 

 

 

1. OBJECTIVE:  To Evaluate the salesmen’s performance for setting their sales 

quotas, and Watching the trend of the company’s competitive position. 

DETAILS: On 6thDecember ,2022 a Departmental Event by BBA , School of Commerce 

and Management was conducted in which the students had participated. It was 

presented by the students of Semester I 2022-25 . It took place in Room no. 133 at 10:00 

am.Presentations are a great way to have students practise all language systems areas 

vocabulary, grammar, discourse and phonology) and skills (speaking, reading, writing 

and listening). They also build confidence, and presenting is a skill that most people will 

need in the world of work. Students who are good presenters are better communicators 

all round, since they are able to structure and express their ideas clearly. The Event was 

coordinated by the faculty of Economics Prof Sudeshna Sarkar. The whole class was 

divided into Five teams . Each Team was given a Case to Analyse. The various cases 

were of that of Cadbury, Apple, Samsung etc. Each Team did a research on the various 

aspects including Company Profile, Elasticity of Demand of the product, Market 

capitalisation, Competitors, Prospects of Growth etc.How did it affect its Revenue 

generation and profitability. Each team was gave their presentation on a separate day . 

The level of Research done by the students was praiseworthy.At the end of each 
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presentation there was a question – answer session.The students gave a feedback for 

each of the presentations and asked questions which made the event an interactive one. 

TAKEAWAY (OUTCOMES):.The event helped the students in identification of factors 

that affect the demand , setting sales targets and improving the commodity’s competitive 

position. 
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